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© Retail & Market Landscape
* Economic Landscape
* Product & Brand Development
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. R Wet weather causes UK economy to stall
Economic o
R ‘.‘:4 FT Advisor: 12 June 2024

Landscape —
\ Container spot rates hit highest level this year - and
the rally is not over yet
Martin Lewis urges people to secure energy tariff fix ahead
of price hike due this Autumn

Daily Record: 12 June 2024

UK unemployment is up, but wage rises make early
interest rate cut less likely

The Guardian: 11 June 2024

Euro 2024 expected to boost independent retailers

Retail Insight Network: 14t June 2024

Petrol prices on UK forecourts hit 150p a litre

BBC News: 23 April 2024
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Economic
Landscape

GBP has remained relatively stable
Maintenance of high interest rates
Inflation rate reducing

Low UK GDP growth projections for
2024 and 2025 compared to US,
India & China (imf.org)

Rainfall (mm)
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Average rainfall is up 30mm
over the first 5 months of 2024

Overstocks remaining in the market
FOB buying habits returning
Freight delays impact on cost
Downturn in demand post-COVID

Inflation - UK
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Reducing levels of inflation but was still
above BOE target for almost 3 years
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Product & ST1cH SONICq
Brand |

Development 11, HEDSTROM ® ‘f":.f) sSTUNTED”®
MV Sports
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Development
Home, Garden
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SUMMARY

Talented
Colleagues

Strong Balance
Sheet

Increase Market
Share

Growing Customer
Base 2024

Freight
Uncertainty

Drive Operational
Efficiencies

Exploring
Acquisitions

Maximise
Consumer Reach

New innovative
products for 2024
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